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Presentations:
Martin Minjajev (EE): Our story: Synergy between pristine nature and innovative thinking
· as an EU border country, our motto is to promote unity and balance
· Ministry of Rural Affairs: umbrella ministry
· typical comm strategy in the past
· no major crisis, no need for communication
· changes were needed
· Erwinia (2012), ASF (2014)
· a specially dedicated team for communication was formed at Ministry
· resulted more proactive communication
· the more you communicate, the more you demonstrate transparency and willingness to share info  builds trust
· success depends more on the IT tools than on the press releases
· where to find additional funding?
· eu structural funds
· programme for food safety
· programme for farmers

AF meeting feedback
· EFSA Insights: sugar / ed / emerging risks
· international capacity building
· 10 scientific panels, lower age limit to be a part of them
· plant disea Risk Communications and Managing Outbreaks across borders and across eu
· research opportunities + risk assessment  February, RA symposium

Caroline Daamen (ECDC): Risk Communications and Managing Outbreaks across borders – Far away, so close
· first experience: SARS, 2003
· key lesson: a disease can be inter-national very fastly
· ECDC
· scientific agency of the EU: we publish scientific opinions
· similar concept a sin national agencies or public health institutes
· the issue approach is similar to EFSA: to assess risks, how to deal with them with communication
· ECDC leads risk assessment
· shared (cooperation) role with EC and MS in risk communication
· public information campaigns
· supports risk management
· challenges
· diversity
· 24 languages, 508 million ppl, cultural dicersity
· science
· ’knowns’ and ’unknowns’
· mandate
· who, what, when communicates
· timeliness. coordination, transparency
· national agendas
· media
· evolving landscape
· ECDC during a public health event (PHE)
· level 0: normal monitoring
· level 1: when a topic can become an issue
· level 2: dealing with actual risks
· Ebola outbreak
· two way challenge: to support ppl there while avoid panic in Europe
· „we are prepared anyway but it won’t reach Europe” (paradox)
· changed communication way when it reached Spain
· we started running after information
· key messages
· Ebola is not transmitted by air – keeping prevention rules makes risks very low
· factsheet on Ebola
· clear and transparent facts
· outbreak should be stopped in W Africa (only final solution)
· infos on the cases in Spain
· infographics about spreading of Ebola
· „less is more” – rather two sentences than two pages
· best practices
· daily coordination
· inside + w other authorities + w other phe organisations
· to detect signals and rumours that might need addressing
· 80% increase in website traffic associated to Ebola-related content!
· having right contacts on national level
· staff missions during outbreaks or other possibly sensitive visits
· „it almost all depends on media monitoring and contacts”
· Zika
· special issue bcz of the Olympics – should they go, shouldn’t they go?
· planning based on likelihood, key messages
· sharing strategies tohether with EC and MS
· Hepa A (2016-17, homosexual men): communicating to raise awareness
· over 4000 cases reported between june 2016 – march 2017
· southern europe particularly affected
· summer prides could act as a factor
· Germany comment: guideline about terms
· e.g. they don’t use the „cannot be excluded” term as everything is „cannot be excluded”

Fipronil
· July 2017: Benelux media interest
· Aug 2017: media monitoring by EFSA + analysis + Q&A shared with DG SANTE, WHO, CEN
· issue: political approaches in MS
· European countries were totally differently affected
· Portugal: not a serious issue, good cooperation within the CEN (to be informed about the European-wide events on time)
· Austria: we have to share insider infos in this group, sometimes we shouldn’t wait for our organisations’ official infos
· Germany (Suzan Fiack): FAQ in Aug 2017; lebensmittelwarnung.de – more info on warnings and notices to the public
· Netherlands: appreciated Suzan who monitored even Dutch sites, etc
· context: no serious health problems, nervous reaction from the public
· 240 farms closed
· NL is the biggest egg exporter country in Europe (3 billion eggs per year)
· the public overreacted the issue – 3 critical weeks
· 2 ministers affected (economical affairs, health)
· 2 ppl arrested, research for fraud
· issues
· eggs not on the id list: are they safe OR we don’t know?
· lessons learned
· holiday season  no other news  enhanced the media hype
· also social media hype
· eggs became „possible dangerous products” (partly because of the published id numbers)
· „everything is under control” as a message helped to lower the interest
· media interest targeted: what ppl should do for themselves? are we in danger or not? how should the farms handle the issue? + criminal activities

Charitini Frenaritou (CYP): A day with the journalists
· Transparency and Communication in the Food Safety and Quality (CYP)
· March 2017
· communicate with the mass media during „peace time”
· present the work
· tips to facilitate the journalist work on food safety and quality issues
· to clarify the role of the CYP authority
· food e-trade: national control mechanism
· results
· more trust in the authorities
· they know who to ask for info
· 14 journalists attended
· positive effect: interviews
 
Kristína Krištúfková (SK): Multichannel Campaign incl. Website, Facebook page, Press Release
· project routes of tick
· attacks the central nervous system
· infection can be transmitted with infected dairy products
· SEVS / CPHO project
· fb page, web page, video to explain the issue
· what we expect? the majority of Slovakian ppl will be informed
· Campylobacter
· „Cb screening in commercial raw meat”
· SK: fresh meat eaten directly (wo freezing)
· leaflet for households
· distributed to health clinics, facebook, ads

Ingrid Margaretha Høie (NO) The Norwegian model – risk assessments on food safety and environmental safety
· risk assessment not just about food production, but also about enviromental diversity
· Symposium, Oslo, 26-27 Oct 2017
· how imported animals effect biodiversity
· mallards from Sweden for hunting
· insects as pets
· 4 ministries cooperate, without specific leading role

Fatma Özcan (TR): A palm oil story from Turkey
· 2016: EFSA scientific opinion on MCPD and their fatty acid esters
· Turkish media wasn’t interested in that
· palm oil ’scandal’ in Nutella: carcinogenity
· ’Nutella is banned all over the world’
· solution: data
· concentration data
· monitoring data
· consumption data
· analytical data
· scientific studies
· communication tools
· infographics
· lessons learned
· opinions should be based on scientific studies
· keep some old members when setting up new working teams
· use every type of electronic channels

Rory Harrington (phone): Update on Communication activities
· panel renewal campaign
· main campaign: May 2017 – Aug 2017
· web, videos, social media, dedicated email, linkdn, researchgate
· „everything we did was for directing ppl to our homepage”
· proactive email campaign
· newsletter: 23% open rate, 4% click rate
· videos: 400-1100 views
· promotional package: usb stick with all resources, email template
· challenge: holiday season is coming
· end of campaign: Sep 2017
· results
· 26k page views
· average time spent there: 2:50 m
· 78 banner downloads
· more women applied than before (+7%)
